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Passenger Type
Winter 2025/26 (Dec-Mar)

Full-time
local
resident,
13%

Part-time
resident, 13%

Visitor, 74%

N=3,880

Source: SUN Passenger Wifi Survey. Note: Results are weighted to
match enplanements by flight route in the study period.
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Previous Visitation of Sun Valley
Universe: Visitors

Winter 2025/26 (Dec-Mar)

First-time
visitors to

Sun Valley,
Repeat 43% y

visitors to
Sun Valley,
57%
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SUN VALLEY Source: SUN Passenger Wifi Survey. Note: Results are weighted to N
match enplanements by flight route in the study period.
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Expanded Passenger Type
Winter 2025/26 (Dec-Mar)

Full-time
resident, 13%

Part-time
resident, 13%

Source: SUN Passenger Wifi Survey. Note: Results are weighted to
match enplanements by flight route in the study period.
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(Visitors & PTRs) What was the main purpose of
your visit to the Sun Valley area?
Winter 2025/26 (Dec-Mar)
0%  10% 20% 30% 40% 50% 60%  70%

Downhill skiing/snowboarding | -
visit friends/relatives |G 17%

Business/professional - 7%
Nordic skiing [ 4%
Other leisure/recreation/holiday l 2%
Wedding ] 2%
Special event |1%

other ] 2%
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SUN VALLEY Source: SUN Passenger Wifi Survey. Note: Results are weighted to

ALLIANCE . . .
match enplanements by flight route in the study period.




SUN Passenger Mix
Winter 2025/26

Leisure/
recreation/
holiday, 54%

Part-time resident,
13%

Visit
friends/
relatives &
Wedding,
14%

First-time visitor,

Visitor, 74% 32%

Repeat visitor,
Full-time resident, 42%

13%

Business / /
professional, 69
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SUN VALLEY Source: SUN Passenger Wifi Survey. Note: Results are weighted to

ALLIANCE
match enplanements by flight route in the study period.
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(Full-time residents) What is the main purpose of
your trip?
Winter 2025/26 (Dec-Mar)
Other, 3%

Visit friends /
Relatives, 22%

Leisure /
Recreation /
Holiday, 42%

Business /
Professional, 32%
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SUN VALLEY Source: SUN Passenger Wifi Survey. Note: Results are weighted to
match enplanements by flight route in the study period.
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SUN Passenger Mix by Flight
Winter 2025/26 (Dec-Mar)
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e L Source: SUN Passenger Wifi Survey. Note: Results are weighted to

match enplanements by flight route in the study period.



Designated Market Area | All Respondents

Winter 2025/26 (Dec-Mar)
0% 10% 20% 30% 40%

Blaine County, ID IINGNGEGEG 14%
Seattle - Tacoma --WA G 11%

Los Angeles -CA G 11%
San Francisco - Oakland - San Jose -- CA I 9%

New York --CT, NJ, NY, PA 1 7%
International [l 5%
Denver -- CO, NE, NV, WY Il 3%
San Diego—-CA [ 3%
Chicago --IL, IN |l 3%
Boston (Manchester) -- MA, NH, VT Il 2%
Other I 31
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SUN VALLEY Source: SUN Passenger Wifi Survey. Note: Results are weighted to

ALLIANCE . . .
match enplanements by flight route in the study period.
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Enplanements
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15,000

10,000

5,000

Enplanements by Passenger Type
Winter (Dec - Mar) 24/25 - 25/26

m Winter 2024/25
m Winter 2025/26

21,557
8,519 8,934 8,480 8,982

17,492 I

Full-time resident Part-timeresident First-time visitor

Source: SUN Passenger Wifi Survey. Note: Results are weighted to
match enplanements by flight route in the study period.

28,783
24,720

Repeat visitor
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