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Passenger Type
Spring 2026 (Apr-May)

Full-time
local
Visitor, 49% resident, 39%

Part-time
resident,
12%

N=598

Source: SUN Passenger Wifi Survey. Note: Results are weighted to
match enplanements by flight route in the study period.

i

RRC



e 7 O e
SUN VALLEY
ALLIANCE

Previous Visitation of Sun Valley
Universe: Visitors

Spring 2026 (Apr-May)

First-time

visitors to

Repeat Sun Valley,
visitors to 37%

Sun Valley,
63%

Source: SUN Passenger Wifi Survey. Note: Results are weighted to
match enplanements by flight route in the study period.
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Expanded Passenger Type
Spring 2026 (Apr-May)

Full-time
resident, 39%

Part-time
resident,
12%

SUN VALLEY Source: SUN Passenger Wifi Survey. Note: Results are weighted to

match enplanements by flight route in the study period.
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(Visitors & PTRs) What was the main purpose of
your visit to the Sun Valley area?
Spring 2026 (Apr-May)

0% 9% 10% 15% 20% 25% 30% 35%

Business/professional |GG 307
Visit friends/relatives | 307
Downhill skiing/snowboarding || IEGTTNGEGNGEGEGEGEE 19

Other leisure/recreation/holiday |G 8%
Nordic skiing [l 3%
Wedding [l 2%

Special event [ 2%

other | 6%

Source: SUN Passenger Wifi Survey. Note: Results are weighted to
match enplanements by flight route in the study period.
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(Visitors & PTRs) What was the main purpose of
your visit to the Sun Valley area this trip?
Consolidated Categories | Spring 2026 (Apr-May)

0% 9% 10% 15% 20% 25% 30% 35%

Wedding . 2%

Special event . 2%

other [N %

Source: SUN Passenger Wifi Survey. Note: Results are weighted to
match enplanements by flight route in the study period.
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SUN Passenger Mix
Spring 2026 (Apr-May)

Part-time
resident, 12%

Leisure/ recreation/
holiday, 17%

Repeat visitor,
Visitor, 49% . : o 31%
o Visit friends/ Business / F'rSt't','l‘;‘:f‘"s't“n
relatives & professional, -
Wedding, 16% 17%

Full-time resident,
39%
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SUN VALLEY Source: SUN Passenger Wifi Survey. Note: Results are weighted to

ALLIANCE . . .
match enplanements by flight route in the study period.
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(Full-time residents) What is the main purpose of

your trip?
Spring 2026 (Apr-May)
Other, 2%

Leisure /

Business / recreation /

professional holiday
31% 50%

Source: SUN Passenger Wifi Survey. Note: Results are weighted to
match enplanements by flight route in the study period.
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SUN Passenger Mix by Flight
Spring 2026 (Apr-May)

100%
90%
80%
70%

60% m Full-time resident
m Part-time resident

Repeat visitor

50%

40% First-time visitor

Share of Passengers

30%
20%
10%

0%
UA-DEN DL-SLC AS-SEA Total
Flight Route

\#I_, Source: SUN Passenger Wifi Survey. Note: Results are weighted to

ALY~ match enplanements by flight route in the study period.
e There were insufficient survey responses to accurately profile pax
on flights to SFO, LAX, and ORD.
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Designated Market Area | All Respondents
Spring 2026 (Apr-May)

0% 20% 40% 60%

Blaine County, ID NG 40%
Seattle - Tacoma --WA [ 7%

Los Angeles -CA [l 4%
San Francisco - Oakland - San Jose --CA |l 4%
International Il 4%
New York -- CT, NJ, NY,PA 1 3%
Denver -- CO, NE, NV, WY | 3%
Salt Lake City -- ID, NV, UT, WY N 2%
Twin Falls -- ID (excluding Blaine County) B 2%
Chicago --IL, IN B 2%
other N 23

Source: SUN Passenger Wifi Survey. Note: Results are weighted to
match enplanements by flight route in the study period.
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Enplanements

7,000

6,000

5,000

4,000

3,000

2,000

1,000

Enplanements by Passenger Type

Spring (Apr - May) 2025 & 2026

2,626

5,839 5,656
1,634 1,784

II .l -

Full-timeresident Part-time resident First-time visitor

Source: SUN Passenger Wifi Survey. Note: Results are weighted to
match enplanements by flight route in the study period.

m Spring 2025
m Spring 2026

4,634 4 457

Repeat visitor
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