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| RESEARCH METHODS

The survey was administered thru the SUN wifi
system and was presented to persons logging
into wifi. Non-passengers were screened out.

Like in 2024, 2025 data were collected year-
round (Dec. 2024 — Nov. 2025).

A total of 7,857 surveys were collected in 2025
— equal to 5.5% of all enplanements for the
period.

To reduce burden and length for individual
users, some questions were only asked of a
random subset of respondents.

Results have been weighted to be
representative of passenger volume by flight
route by season (Dec-May and Jun-Nov).

This report compares 2025 to 2024, with both
years reflecting data collected Dec-Nov.
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Friedman Memorial Airport
(SUN) Passenger Survey

To help us better serve airport users
and visitors, we would appreciate 3 to
5 minutes of your time to complete this
confidential survey. Thank you!

Participation is optional. You are
welcome to leave this page if you do
not wish to complete the survey.

On which flight are you departing
today?

Alaska to Seattle
Delta to Los Angeles
Delta to Salt Lake City

Delta to Seattle
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7,857

Total
Surveys

Taken in
2025
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| KEY FINDINGS e

°*  PASSENGER PROFILE: 79% Visitors/Part-Time residents (PTRs), 21% Full-Time residents (FTRs)
Breakdown: 25% First-Time Visitors, 40% Repeat Visitors, 14% PTRs, 21% FTRs

*  SURGE IN ENPLANEMENTS: 143,667 in Dec 24-Nov 25, +16.9% from 2023/24, +28.7% from 2022/23

[“v’wl’p While all flight routes contributed to YOY enplanement growth, DL-SLC drove the greatest
)I]7\ increase in volume, spurred by addition of a 3rd flight in 2025

*  ECONOMIC IMPACT: $266 million estimated total direct spend by Visitors/PTRs
$194M by Visitors, $72M by PTRs
($83M by ~35,000 First-Time-Visitors, $111M by Repeat Visitors)

9.3/10) and TSA staff (9.2), and lowest for cost of airfare (6.6) and food & beverage concessions (7.1)

* VISITOR ORIGIN: The top states of Visitor origin in 2025 were California (25.3%), Washington (11.0%),
New York (6.5%), Colorado (5.0%) and Texas (4.3%) — 52.1% combined

@ *  AIRPORT & AIR SERVICE SATISFACTION RATINGS: Air satisfaction ratings were highest for airline staff (avg
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* Based on passenger surveys, Visitors accounted for 65% of passengers, with PTRs 14% and FTRs 21%
* Among Visitors, repeat visitors (40%) were more prevalent than first-time visitors (25%)
* Total enplanements were up 16.9% from 2024, and up 28.7% from 2023

SUN Passenger Mix

Year-Round: Winter 2024/25 & Summer 2025
21% Locals, 79% Visitors/Part-Time Residents

Full-time
resident

Repeat visitor

Part-time
resident

First-time visitor
25%

2025 YR 12-month (Dec-Nov)
Total Enplanements: 143,667

+16.9% from YR 2024 12 mo. (122,906)
+28.7% from YR 2023 12 mo. (111,637)
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* Visitors accounted for 65% of 2025 enplanements. Visitor breakouts:
Visitor Trip Purpose: 38% leisure Visitors (+2 ppt YOY),; 17% VFR Visitors (flat YOY),; 9% business Visitors (-7 ppt YOY)
Visitor Previous Visits: 40% repeat Visitors (flat YOY),; 25% first-time Visitors (+2 ppt YOY)

* About 70%* of all SUN passengers have a personal connection to the area
*FTR (21%), PTR (14%), & Visitors connected thru friends, family, weddings, or second homes (35%)

Note: FTR = Full Time Resident. PTR = Part-Time Resident/second homeowner. VFR = Visit Friends/Relatives.

SUN Passenger Mix
Year-Round: Winter 2024/25 & Summer 2025

Visitor Breakout by Visitor Breakout by
Trip Purpose Previous Visitation

Part-time

resident
14% Leisure/

recreation/ . .
holiday 38% First-time Repeat

Visit friends visitor visitor

Visitor 65% .
relatives & 25% 40%

Full-time Wedding
resident
21%
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* Enplanements rose 16.9% in 2025 from 2024. The greatest increase was for Visitors in
general (+21%), including first-time visitors (+26%) and repeat visitors (+18%).

FTRs +10%, PTRs +11%
¢ Since Dec 2012-Nov 2013, total enplanements have jumped 178%
FTRs +99%, PTRs +152%, Visitors +228%. First-time visitors +269%, repeat visitors +172%.

SUN Enplanements by Passenger Type
2013* & 2024-2025 Annual Results
60,000 57,677
Dec 2012 - Nov 2013 (12 months)
m Dec 2023 - Nov 2024 (12 months)

50,000
® Dec 2024 - Nov 2025 (12 months)
0
L
5 40,000
35,509
E
2 29,975
© 30,000 ’ 28,2154
o
c
w 20,506
20,000 18,487
9,626
10,000 8,124

+152%
vs.
2013

Full-time resident Part-time resident First-time visitor Repeat visitor
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AIRLINE PASSENGERS

*May & Nov 2013 pax type has been inferred from May & Nov surveys in other years (surveys not conducted in May/Nov 2013).
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AIRLINE PASSENGERS

* Enplanements were up 16.9% in 2025 from 2024, with the greatest increase among visitors
in general (+21%), including first-time visitors (+26%) and repeat visitors (+18%)

PTRs +11%, FTRs +10%

Caution: 2024-2025 data reflect 12-month pax counts, while 2013-2022 reflect 10-months (May & Nov excluded)

60,000

50,000

40,000

30,000

Enplanements
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SUN Enplanements by Passenger Type

2013 - 2025* Annual Results
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Full-time resident Part-time resident First-time visitor

35,509

Repeat visitor

*2013-2022 enplanements shown exclude May and November. 2024-2025 enplanements include all 12 months.
Surveying did not occur in Summer 2023.
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* CA & WA accounted for 36.3% of all Visitors
° The top five states (CA, WA, NY, CO, TX) accounted for a combined 52.1%
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AGE & HOUSEHOLD STATUS D
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* Visitors and FTRs have diverse ages and household types, PTRs skew older

Visitor | PT Res. | FT Res.
Age

Under 35 26% 19% 20%
35-54 34% 18% 35%
55 and older 39% 63% 45%

Marital / family status
Single, no children 26% 17% 19%
Couple, no children 18% 19% 20%
Household with children 31% 20% 31%
Empty nester 25% 44% 29%
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Most FTRs have lived in the area 5+ years (7/9%). Over half (54%) have lived here 10+ years
(2% of FTRs are employed: 42% by a firm in the area, and 30% by a firm outside the area

“ FT Res.
Years lived in the Blaine County area

m Less than 1 year 5%

0 1-2years 5%

z P 3 -4 years 10%

1T z 5-9years 25%

n m 10 or more years 54%

— =

m > Current Employment Status

m Employed or self-employed by a firm located in the Blaine County area (working in-person or remote) 42%

m o Employed or self-employed by a firm located outside the Blaine County area (working in-person or remote) 30%
J Not currently employed 8%

z E Retired 20%

E
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* Visitors account for most pax on all routes, particularly UA-ORD (79%), DL-LAX (75%), and DL-SEA (74%)

> * PTRs account for comparatively high shares of pax on AS-SEA (22%) and UA-LAX (19%)
m * FTRs account for an elevated share of pax on DL-SLC (30%)
x Share of SUN Passengers by Flight Route
Winter 2024/25 & Summer 2025
|
E 100%
90%

o o
Ll j

o
O o

b mFTR

& 50% = PTR
z 'lo- u Repeat Visitor

2 40% First-time Visitor
11 2 o
N =
7 -
< 0%

UA-ORD DL-SEA VUA-DEN DL-SLC UA-LAX DL-LAX UA-SFO AS-SEA Total

m Flight Destination
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Half of all FTRs and PTRs have increased their use of SUN over the past 5 years
80%+ of Visitors and PTRs said the availability of flights is a moderate to major factor in deciding to visit

Visitor | PT Res. | FT Res.

Times used SUN in past 12 months
1-5 97% 70% 58%
6 - 20+ 3% 30% 42%

Change in use of SUN in past 5 years

Increased 17% 50% 53%
Decreased 3% 4% 6%
No change 47% 44% 40%

First flight out 33% 2% 1%

Reasons SUN use has increased in past 5 years

Convenience of airport location 60% 51% 66%
Availability/selection of flights 29% 41% 31%
Improved reliability of flights 9% 19% 20%
Overall cost of travel 7% 10% 15%

Other 13% 13% 9%

Importance of SUN flight availability in decision to visit Sun Valley
% 6-10: Moderate / high importance 80% 82% N/A
%1-5: Low importance 20% 18%

Note: "Reasons SUN use has increased” is a multi-select question and may sum to >100%.
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A majority of all passengers traveled for leisure or to visit friends/family

About 70%* of all SUN passengers have a personal connection to the area
*Sum of FTRs (21%), PTRs (14%), net Visitors coming to visit F/F or for a wedding, or staying with F/F or in 2nd home/timeshare owned by them/F/F (35%)

53% visitors stayed in rental accommodations, other visitors stayed in private lodging/with family/friends

—
P Visitor | PT Res. | FT Res.
m Main purpose of trip
p— Leisure/recreation/holiday 54% 61% 45%
m Visit friends/relatives 20% 21% 21%
Business/professional 14% 7% 32%
LL} Wedding, special event, other 12% 12% 2%
P (First-time visitors) What influenced you to visit Sun Valley?
u Outdoor recreation 47%
< Family / friends live or have a vacation home .In the area 30% N/A N/A
Business/work 22%
m Wedding, special event, arts & culture, other 18%
< Accommodations used
: Rented accommodations 53% 6%
Stayed with friends/relatives who live in area 29% 13% N/A
u Vacation home/timeshare owned by me, family or friends 20% 83%
Other 2% 1%
& Nights stayed
m 0-3 nights 39% 17%
4-7 nights 50% 36% N/A
P 8+ nights 12% 47%
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Note: "What influenced you to visit Sun Valley” and “Accommodations used” are multi-select questions and may sum to >100%.



ECONOMIC IMPACT
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*  $266M Aggregate Direct Spend (Visitors and PT Residents)
$194 million - Visitors
$72 million - PT Residents

*  $83M First-Time Visitor Spend, $111M Repeat Visitor Spend

Visitors & PTRs

Combined: First-Time

2025 Annual

Visitors:| PT residents:
2025 Annual| 2025 Annual

Visitors

RRC

Total enplanements (Dec 2024 - Nov 2025) 143,667 143,667 143,667 143,667
Share of passengers by segment 65% 14% 79% 25%
No. of passengers who are visitors & PTRs 93,186 20,506 113,692 35,201
Per capita daily spend $451 $262 $377 $570
Average nights of stay 4.6 13.3 6.2 4.1
Per capita spend per trip $2,083 $3,492 $2,337 $2,347
Aggregate direct spend (millions) $194M $72M $266M $82.6
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2014 - 2025

* $1.79 billion spend
in past 12 years

$586M PTRs
$791M Repeat Vis.

$419M 1st-Time Vis.

Z~-RRC

Total Direct Spend
SUN Visitors & Part-Time Residents | 2014-2025

$1,800 $1,797
$1.600 m Part-time residents
m Repeat visitors
—~ $1,400 o -
b First-time visitors
o $1,200
E $1,000
2 $800
Q
& $600
$400
$239 $266
$200 $110 $115 $113 $133 $149 $137 $109 $169 $177 -
$79 - 111
o TR TR = . - .
> & © A ® ) Q q " N o N
S I S AR A U
r@@@r&@r@r@@f@,@w,@,@é@
Winter/Summer Seasons N

(10 months in 2014-2023, 12 months in 2024-2025) N

*Survey not conducted in Summer 2023. Summer 2023 spend estimates are based on summer 2022 survey results applied to summer 2023 enplanements.
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| RATINGS OF EXPERIENCE
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* A majority of Visitors (65%) and PTRs (80%) are Promoters of SV area (9-10 on 0-10 scale)
* The overall NPS Score was 53% for Visitors and 72% for PTRs

How likely would you be to recommend the Sun Valley area as a travel destination to a
friend or relative? | 2025
Promoter (9-10) Passive (7-8) Detractor (0-6) NPS Score

B Vvisitor
B Part-Time Resident

100%

80%
80% A

72%

65%

53%
22%
12% 13%
- - 8'70

Likelihood Scale: 0=Not at all likely, 5=Neutral, 10=Extremely likely
Net Promoter Score (NPS) = % Promoters (9 & 10) minus % Detractors (0-6) 22
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AIRPORT & AIR SERVICE SATISFACTION Li)

AVERAGE RATINGS BY VISITOR TYPE
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Please rate your satisfaction with the following aspects of SUN and flight
service to SUN:

Visitor Part-Time Resident Full-Time Resident

Airline staff
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TSA staff
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Vehicle parking
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Airport passenger
terminal

Overall airport
experience
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Flight service to SUN

Food and beverage
concessions
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Cost of airfare to SUN

~ :
o
o
()
o))
()

é RRC Satisfaction Scale: 1=Extremely Dissatisfied, 10=Extremely Satisfied

Ratings are overall very positive across all
passenger segments, particularly regarding
airline staff and TSA staff.

Conversely, all passenger segments were least
satisfied with food and beverage confessions and
cost of airfare to SUN.

While most items were rated similarly across
segments, there were some notable differences:

Visitors rated flight service to SUN more highly
(8.8) than PTRs (8.5) and FTRs (8.4). Visitors also
rated cost of airfare to SUN more highly than other
passengers (7.0 vs. 6.2).

FTRs gave lower ratings than Visitors & PTRs for
vehicle parking (8.5 vs. 8.8).
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SUGGESTIONS FOR IMPROVEMENT: |

FLIGHT SERVICE & AIRPORT

All respondents were asked for any suggestions for improvement
regarding flight service & the airport. Following are key themes.

arrived to

*  Food and Beverage: More dining options (including options beyond p areat ety m““‘R s always.
the TSA checkpoint), including healthful and hearty choices, alcohol ranspoe r I n gvmme //@
availability (e.g., bars), and extended service hours. oqxonemp sfosurveycheaperm Stop

* Parking: Lower long-term parking fees, expanded parking options R ' H H © i b](m) .Q g
to meet PAX growth, and some mentions slushy/icy conditions in lot i) [ E e B n I Ce A
during winter. 3 2" go0d “:mq" macigissatle, pooss - 5

@) \ renta : muchrestaurant

* Nonstop Flight Options: Despite recent expansions to the flight ‘-’ s b ltt hﬂermina _ \},
schedule, some respondents hope for continued expansion of Cost L ENoNew: ok By URHE
nonstop flights (e.g., SFO) or the introduction of new nonstop routes. K& I m S f:“'a’"a re"“"a 3

*  TSA: While many comments were generally complimentary of the nothﬁg € Shllcoffee ommpassengers N NP iningfares
TSA staff, some hoped for an update to the TSA equipment. : “ i tl e
Comments also mentioned wanting information about TSA hours o ex ensive. o™
and experiencing a long wait time at the checkpoint. % N ré’ét %@

° Rental Car Lot: Some comments mentioned finding the signage in o g :

united uf‘ﬁ

the rental car return lot hard to navigate. Also mentions of rental car N ,Comfmah{etmybe

pick-up hours.

g

% Omlng evening chfflc:uH
° Positive Feedback: While many respondents voiced specific ofténs® | epl _ mfgumlw Wén
concerns, others complimented SUN on its convenience and quality. tempdged g Seat taﬂ: ’

oQg,
e
23
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* Other: Other issues mentioned included a desire for more Iuggage
comfortable seating around the terminal, general desires for lower
costs for flights and goods/services, and trash/bathroom cleanliness.

24

Z~-RRC

Q. Do you have any suggestions for improvement regarding this airport (e.g., facilities, services, staff, etc.) or flight service to Sun Valley?
Cloud shows words mentioned 3 or more times. 516 comments received.
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